
136



2 3

C o n t e n t s
Government Strategy and Objectives for the Tourism Sector                                                                  4

Public Policies                                                                                                                                                                 5

Fiscal Incentives                                                                                                                                                        

Public Investment Commitments

Public Projects

General Data per Island

Tourism Data per Island (2017)

Tourism Products per Island

Investment Opportunities per Island

Cabo Verde 

Santiago

São Vicente 

Santo Antão

Fogo

Sal 

Boa Vista

São Nicolau

Maio

Brava
  

7

11

9

12

13

18

24

30

14

20

26

32

14

22

28

34

15



3

C o n t e n t s
Government Strategy and Objectives for the Tourism Sector                                                                  4

Public Policies                                                                                                                                                                 5

Fiscal Incentives                                                                                                                                                        

Public Investment Commitments

Public Projects

General Data per Island

Tourism Data per Island (2017)

Tourism Products per Island

Investment Opportunities per Island

Cabo Verde 

Santiago

São Vicente 

Santo Antão

Fogo

Sal 

Boa Vista

São Nicolau

Maio

Brava
  

7

11

9

12

13

18

24

30

14

20

26

32

14

22

28

34

15

4

Government Strategy and Objectives for the Tourism Sector 

Tourism is currently the driving force behind Cabo Verde’s development, providing the largest contribution 
to the country´s GDP.

Cabo Verde´s intention is to position itself as a global reference of a sustainable tourism model (economical,         
social, environmental, cultural and ethical), diverse  and linked to the country´s geographic, cultural and 
historic background; contributing to an improved development balance amongst the islands, as well as an 
empowerment of the citizens.

And  the segments/products that should be strategically developed are: sun, beach, sea, nature, adventure,       
mountain, rural, urban, historical, cultural, MICE, sports, health and cruising. 

According to SDSP, Sustainable Development Strategic Plan for Cabo Verde 2017/2021, the objectives for 

the tourism sector are ambitious:

       To receive 1 million tourists by 2021 (from around 700,000 in 2017) and strengthen its capacity to host 

up to 3 million tourists a year; 

        To increase tourist expenditures per visit and revenue generated in the sector;

         To increase the sectors’ contribution to the country’s GDP, from 21% in 2017 to 32% in 2021; as well as 

increasing overnight stays and converting the country into an idyllic touristic destination all year round.        

To be ranked amongst the top #5 touristic destinations in Africa and amongst the top global #45          
competitive destinations.

5

Public Policies

According to the SDSP, Sustainable Development Strategic Plan, Foreign Direct Investment (FDI) and Ethnic 
Investment (including diaspora) should be targeted as key levers for investment in the tourism sector, not                
excluding local investors. Total FDI in GDP should grow from around 8% in 2017 to more than 12% in 2021. 

Cabo Verde’s privatisation strategy for state-owned companies has a lot of potential and boosts the creation 

of Public-Private Partnerships. 

Several fiscal incentives already exist and other are being developed to promote and attract FDI  and DDI                     
(Domestic Direct Investment) in the tourism sector and other policies are also being developed to reinforce               
country business environment in every area.

The objectives set forth are very clear:

To improve the country’s position in the Doing Business ranking from #127 in 2017 to #91 in 2021;

To improve in the  Tourism Competitiveness ranking from #80 in 2017 to #45 in 2021.
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Fiscal Incentives

Cabo  Verde offers an attractive fiscal incentives package to promote investment. Tourism related                            
investment may benefit from the following  incentives:

Green Card Status for non-residents who invest in  property of valued at 80 or 120 thousand                   
euros,-a permanent residence permit and the right to benefit from property tax exemption  with the 
possibility of benefiting from reduced rates (up to 10 years).

Non-Resident Status  for highly-qualified specialists performing value-added activities who wish to 
acquire property in Cabo Verde (second residence) can benefit from a flat-tax rate of 10%.

Non-taxation on capital gains and losses from the transfer of equity shares.

Elimination of double taxation on income earned by non-habitual residents in Cabo Verde.

Investment Tax Credit- 50% of the book value of investments made in this sector is credited against                 
accrued Corporate Investment Tax during the same fiscal year investments are made, with a carry-on              
forward period of 5 years. 

Stamp Tax Exemption  for investment financing operations.

Exemptions at Customs for investment projects approved under the Investment law are entitled to 
full exemption on taxes collected at customs for capital goods and building material incorporated into 
the projects fixed assets ( with a few exceptions including cement and paint, among others). 

Property Tax Exemption  for Investments that require the acquisition of buildings exclusively                       
intended for tourism projects, depending on the acceptance of the municipality.

Additionally there are other general and specific incentives of which the following are relevant: 
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Public Investment Commitments

SDSP, Sustainable Development Strategic Plan, focuses on 3 pillars (Economy, Social State, Sovereignty) 
and contains 35 Programs. The estimated budget for 3 years is around 3,5 billion euros. The pillar with the 
largest number of programs and budgetary weight is the Economic pillar with 20 programs and a budget 
of 1,2 billion euros.

Specifically for the tourism sector, the SDSP, Sustainable Development Strategic Plan, forecasts the                  
creation of Touristic Platform, within the economy pillar, with a budget of 35 million euros. 

A Strategic Development Plan that is Tourism-sector orientated is also,in the works. 

However, this sector being transversal, related investments are also planned in several other programs, 

Total public investment commitments linked to the tourism sector and activities of its value chain, sum up to 
more than 1 billion euros, spanned out over the next 3 years. 

air and maritime sectors - 27 million euros;

biodiversity conservation and environment - 41 million euros;

health sector - 172 million euros;

security - 190 million euros; 

infrastructures - 202 million euros;

water and sanitation - 389 million euros;

justice and social peace - 78 million euros.



1010
11

Public Projects

Specific investments aimed at improving Cabo Verde’s connectivity and reinforcing its insertion into the       
global market are in the works. All of which, shall contribute to development of the sector and creation of 
new investment opportunities: 

Sal airport is being transformed into an international hub airport that will  serve as an international       
platform connecting Africa, the Americas and Europe. 

Measures to guarantee inter- island connectivity for passengers and cargo are being developed.

The construction of an international airport in Santo Antão is planned.

A new cruise terminal will be built in Mindelo, on São Vicente island.

Deep-sea ports in Maio and Sao Nicolau are being studied. 

The construction of a Special Economic Zone in São Vicente has been confirmed. 

Additionally, both through central government and municipalities, a large number of projects are being              
implemented, especially related to accessibilities (roads, ports and airports), urban and rural requalification 
and tourism animation infrastructure and services. A significant part of these investments will be financed by      
the Tourism Fund. 
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General Data per Island

(*) All islands have sea ports and are accessible by sea.

Municipalities 
(#) Population Area 

(km2)
Max. Length

 (m)
 Roads

(km)
Max. 

Elevation (m)
Accessibilities 

(*)

CABO VERDE 22 531,240 4,033 n/a 1,127 2,829 4 International and 
3 Domestic Airports

SANTIAGO 9 298,019 991 54,900 417 1,392 International Airport

SÃO VICENTE 1 81,863 227 24,250 60 774 International Airport

SANTO ANTÃO 3 39,922 779 42,750 216 1,979 No Airport (an international 
airport is scheduled for 2021)

FOGO 3 35,621 476 26,300 155 2,829 Domestic Airport

SAL 1 35,268 216 29,700 29 406 International Airport

BOA VISTA 1 15,534 620 28,900 71 378 International Airport

SÃO NICOLAU 2 12,341 343 44,500 102 1,304 Domestic Airport

MAIO 1 7,034 269 21,100 48 436 Domestic Airport

BRAVA 1 5,638 64 10,500 29 976 No Airport
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Tourists
(#)

Rooms 
(#)

Nights Spent 
(#)

Average Stay 
(days)

CABO VERDE 716,775 12,463 4,597,477 6,4

SANTIAGO 78,385 1,309 163,061 2,1

SÃO VICENTE 45,472 757 132,000 2,9

SANTO ANTÃO 26,080 728 71,602 2,7

FOGO 11,920 356 31,850 2,7

SAL 343,211 5,870 2,519,487 7,3

BOA VISTA 206,614 3,053 1,656,430 8,0

SÃO NICOLAU 1,841 98 6,787 3,7

MAIO 1,669 81 8,081 4,8

BRAVA 1,583 88 8,179 5,2

Tourism Data per Island (2017)
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Tourism Products per Island

Investment Opportunities per Island

Beach Water Sports Business Culture & History Nature, 
Mountain & Agro Cruise Residential Health Sports & Golf

SANTIAGO √ √ √ √ √ √ √ √

SÃO VICENTE √ √ √ √ √ √ √

SANTO ANTÃO √ √ √ √ √

FOGO √ √ √ √ √ √

 SAL √ √ √ √ √ √

BOA VISTA √ √ √ √ √

SÃO NICOLAU √ √ √ √

MAIO √ √ √ √ √ √

BRAVA √ √ √ √

Resorts Hotels Tourism Animation and Services Agriculture, Livestock and 
Fishing Public Services & Energy

SANTIAGO √ √ √ √ √

SÃO VICENTE √ √ √ √

SANTO ANTÃO √ √ √ √ √ 

FOGO √ √ √ √ √

 SAL √ √ √ √

BOA VISTA √ √ √ √ √

SÃO NICOLAU √ √ √ √

MAIO √ √ √ √ √

BRAVA √ √ √ √

15

15
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Cabo Verde

Located 450 km from the African West Coast, in the          
middle of the Atlantic Ocean, Cabo Verde benefits from 
a good strategic geographical location, between the            
African, European and  American continents, and less 
than 4 hours flight from Europe and America. 
The country consists of 10 islands of which 9 are inhabited. 

Cabo Verde is a country of geographical contrasts and with  
diverse landscapes: mountainous islands where imposing 
mountains dilute in plains and beaches of extensive sands 
and warm waters, and where the green of the vegetation is 
mixed with the brown of an almost desert landscape but  also 

flat  islands (Sal, Boa Vista and Maio) with long beaches of white sands and emerald green water.  

In another perspective Cabo Verde is also a mix of urban and nature, cosmopolitanism and rurality.

Always with a strong sense of authenticity and culture being the music and local festivities great examples. 

A destination as a whole or a mix of destinations depending on the tourist interests and motivations. 

In 2017 Cabo Verde was ranked by FDI in the top 20 of the Tourism Locations of the Future and in the top 10 
of the Islands Economies of the Future in terms of business friendliness. Which confirms the country as an 
excellent investment opportunity in the tourism and related sectors.
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General Data

Tourism Data Tourism  Products

Population: 531,240

Area: 4,033 km²

Climate: Tropical dry, with average temperature of 25º and the sea 22º, with two seasons

of the year, a dry season that lasts most of the year, and a rainy season from August to October.

Currency: Escudos Caboverdianos (CVE); 1 EURO = 110,265 CVE (fixed parity).

Political System: multiparty democracy with a stable parliamentary regime.

Languages: Portuguese and Creole. English and French are used as working languages.

GDP (2017): 1.6 billion euros (3,9% growth rate).

International airports: 4

Tourists
    in 2014: 583.639
    in 2017 :   716.775
Rooms: 12.463 (2017)
Nights: 4.597.477 (2017)
Average stay: 6,4 days
Tourism Tax: tourists must pay a tax to 
stay overnight at Cabo Verde’s hotels.

Sun

Beach

Sea

Nature

Adventure

Mountain

Rural

Urban

Historical

Cultural

MICE

Sports 

Health

Cruising
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

Santiago 

General Data

Santiago It’s the largest island of Cabo Verde and home to half  of the nation’s population. It was the first of the 
islands to be settled, the town of Cidade Velha being founded as Ribeira Grande in 1462. 
It is also home to the nation’s capital city of Praia and has one of the islands’ four international airports. 
The island offers a multitude of mountains, valleys, cities and beaches, combined in a diversity of touristic 
offers, from leisure to business. 
It has strong potential in agriculture, livestock, fishing and related distribution and transformation activities. 
Has several ZDTI (areas for specific tourism development investment) with a total of more than 3000 ha of land.

Population: 298,019
Area: 991 km²
Max. Length: 54,900 m
Roads: 417 km
Max. Elevation: 1,392m
International Airport
Municipalities: Tarrafal, Santa Catarina, Santa Cruz, Praia,       
S. Domingos, S. Miguel, S. Salvador do Mundo, S. Lourenço 
dos Órgãos, Ribeira Grande de Santiago

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 2,1 days

163.061
1.309

78.385
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Business Orientated: Meetings, Incentives,  Conferences, Events;

History
Culture: music, plastic arts

Gastronomy
Sea: fishing, sailing, surfing, windsurfing, Beaches

Cruise
Residential
Golf
Botanical garden

   Beach resorts: there are several attractive spots around the island, 
some in the country side and some other integrated in urban areas.
   

   MICE hotels, infrastructures and specialized services.
   Tourism operators and animation services.
   Cruise related services.
   Residential tourism.
  Aggregation, conservation, transformation and distribution of land, sea 
and livestock products, both for internal and international markets.
   Natural reserve management and tourism services.
   Creative industries, handicraft and traditional products.
   Water management and sustainable energy production.

Opportunities

Small and medium hotels and similar in all cities and their surrounding 
areas, specially in the interior of the island: rural, agro and eco-tourism.

Tourism  Products
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

São Vicente

São Vicente is an island which contrasts an own atmosphere of the city of Mindelo, cosmopolitan, cultural and 
with colonial architecture, with bays, beaches and sea of tepid and crystal clear water, that can complement a 
touristic experience, attract specific interests and also be a destination for a second home. 

With a rich musical tradition, home of Cesária Évora, São Vicente is also internationally known for it’s Carnival 
and the music festival of Baía das Gatas. 

In front of Santo Antão, both islands offer a complementary tourism experience. 

Has several ZDTI (areas for specific tourism development investment) with a total of more than 2000 ha of land.

Population: 81,863
Area: 227 km²
Max. Length: 24,250 m
Roads: 60 km
Max. Elevation: 774 m
International Airport
Municipalities: S. Vicente

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 2,7 days

71.602
728

26.080

General Data
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Tourism  Products

Opportunities

Cultural: music and plastic arts
History
Gastronomy
Sea: fishing, sailing, windsurfing, diving
Beaches
Cruise
Residential

    Beach resorts: there are several attractive spots around the island, 
most in a greenfield environment and some other integrated or close 
to Mindelo and other small locations.
    Residential tourism.
    Small and medium charm hotels and similar in Mindelo.
    Tourist animation equipment and other tourist support services, 
specially cultural related.
   Development of the land that will be available with the new cruise 
terminal.
   Water sports services. 
   Water management and sustainable energy production and other 
related public services.
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

Santo Antão 

General Data

Santo Antão is the second largest island with soaring mountains and the second highest peak of the archi-
pelago in the north of the island, contrasting with a more desert and arid landscape in the south, providing 
scenarios of extreme beauty. 
It offers a natural landscape for tourists looking for nature, specially for trekking and contemplation, but also 
offering sea related attractions, with beautiful beaches of black sand, fishing, diving and windsurfing and      
culture and music festivities. 
Agriculture, livestock and fishing activities are very important.  Some of the most relevant products are grogue 
(spiritual beverage made from sugar cane - rum), goat cheese, mineral water and more. 
Just in front of São Vicente, both islands offer a complementary tourism experience.

Population: 39,922
Area: 779 km²
Max. Length: 42,750 m
Roads: 216 km
Max. Elevation: 1,979 m
International Airport – scheduled to 2021 (no airport today)

Municipalities: Ribeira Grande, Paul, Porto Novo

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 2,7 days

71.602

728
26.080
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Tourism  Products

Opportunities

Nature: mountain, trekking, contemplation
Cultural: music, tradition
Gastronomy
Sea: fishing and windsurfing
Black sand beaches

    Beach resorts: there are some attractive spots in the southern part 
if the island with beautiful bays and black sand beaches.
    Small and medium hotels and similar in the cities and in the interior 
of the island: rural, agro, eco-friendly.
    Small and medium hotels and similar to profit from a short stay   
tourism with origin from the S. Vicente island.
    Tourist animation equipment and other tourist support services.
    Water sports services. 
    Aggregation, conservation, transformation and distribution of land 
and sea products, both for internal and international markets. 
    Mineral water production.
    Water management, waste management, sustainable energy             
production and other related public services.
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

Fogo

The island was born around the volcano that, still today, is active (last eruption in 2014). 

The views contrast  the volcano, rural and agriculture land and a beautiful coast with small and large beaches 
of black sand. 

São Filipe is a city with colonial architecture offering interesting cultural and historical attractions. 

Is one of the most fertile islands of Cabo Verde producing excellent fruit, vegetables, coffee and wine. 

Population: 35,621
Area: 476 km²
Max. Length: 26,300 m
Roads: 155 km
Max. Elevation: 2,829 m
Domestic Airport
Municipalities: Mosteiros, S. Filipe, Santa Catarina do Fogo

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 2,7 days

31.850
356

11.920

General Data
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Tourism  Products

Opportunities

Nature: mountain, trekking, contemplation
Cultural: music, tradition
Gastronomy, wine
Sea: fishing, windsurfing
Black sand beaches
Residential

    Small and medium hotels and similar in the cities and in the        
interior of the island: rural, agro, eco-friendly.
    Recovery of old buildings in the center of São Filipe for small     
hotels.
    Resorts: both in front of the sea and in the interior with volcano 
and other spectacular mountain views.
   Aggregation, conservation, transformation and distribution of 
agriculture products and livestock (fruits, vegetables, cheese), both 
for internal and international markets. 
    Volcano, mountain and beaches support services and animation.
    Water management and sustainable energy production and other 
related public services.
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

Sal 

General Data

Sal is a flat island and owes its name to the industry that was it’s core activity from the 18th century until mid 
20th century. 

Wonderful white sandy beaches, warm and transparent waters and coral reefs, the island of Sal offers unique 
conditions for sea and beach related tourism. 

It has one of the four international airports that is turning now to an international hub airport connecting 
Africa, America and Europe. 

Has several ZDTI (areas for specific tourism development investment) with a total of more than 1000 ha of land.

Population: 35,268
Area: 216 km²
Max. Length: 29,700 m
Roads: 29 km
Max. Elevation: 406 m
International Airport
Municipalities: Sal

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 7,3 days

2.519.487
5.870

343.211
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Tourism  Products

Opportunities

Beach
Water sports: surfing, windsurfing, kitesurfing, diving, fishing
Residential
Health (salt baths)
Golf
Sports

Beach resorts: there are still some attractive spots that can be         
developed.
Accommodation and other structures and services dedicated to 
short stays that could profit from stop-over stays (because of the 
hub airport).
Health tourism (specially related to salt) accommodation and 
 services.
Tourist animation equipment and other tourist support services.
Water sports services. 
Tourists transportation services.
Residential tourism.
Water management, sustainable energy production, waste                   
management and other related public services.
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

Boa Vista

Boa Vista is the island of Cabo Verde closer to the African coast with about 55 km of white sand beaches and 
irresistible waters. 
It is known also for it’s dunes and it’s surrounding small islets. It has incredible landscapes, traditional villages 
and known to be the cradle of morna, the most traditional musical style of the country. 
And last but not the least has a wide variety of animal life such as whales, exotic birds being one of the world 
references for nesting sea turtles. 
It has one of the four international airports of Cabo Verde. 
Has several ZDTI (areas for specific tourism development investment) with a total of almost 6000 ha of land.

Population: 15,534
Area: 620 km²
Max. Length: 28,900 m
Roads: 71 km
Max. Elevation: 378 m
International Airport
Municipalities: Boa Vista

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 8,0 days

1.656.430
3.053

206.614

General Data
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Tourism  Products

Opportunities

Beach
Water sports: surfing, windsurfing, kitesurfing, diving, fishing
Resorts
Residential
Cultural
Golf
Sports

   Beach resorts: there are many attractive spots all around the island 
with dedicated beaches of white sand.
    Tourist animation equipment and other tourist support services.
    Water sports services. 
    Tourists transportation services.
    Residential tourism.
  Aggregation, conservation, transformation and distribution of 
agriculture products and livestock (fruits, vegetables, cheese), both 
for internal and international markets.
    Water management, waste management, sustainable energy     
production and other related public services.
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

São Nicolau

General Data

With rugged shapes, steep and rural landscapes, colorful houses and black cliffs, São Nicolau is the place to 
stop for lovers of ancestral thalassotherapy practices, such as mud baths and sand baths. 
Monte Gordo Natural Park is considered one of the main biological reserves of the country, with 33 endemic 
plants species.

Is also known for being a land of mysteries, legends and an imposing culture.

Fishing is a relevant economic activity, including significant cold structures and canning activities. 
 

Population: 12,341
Area: 343 km²
Max. Length: 44,500 m
Roads: 102 km
Max. Elevation: 1,304 m
Domestic Airport
Municipalities: Ribeira Brava, Tarrafal de S. Nicolau

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 3,7 days

6.787

98
1.841
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Tourism  Products

Opportunities

Nature: mountain, contemplation

Health (black sand beaches)

Water sports: diving, fishing

Adventure and sports

Gastronomy

History and culture

   Small and medium hotels and similar in the cities and in the                 
interior of the island: rural, agro, eco-friendly.

   Water sports services, specially fishing and diving. 

   Tourist animation equipment and other tourist support services.

  Aggregation, conservation, transformation and distribution of 

land (fruits, vegetables, cheese), sea and livestock products, both for            
internal and international markets.

   Water management and sustainable energy production and other 
related public services.
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

Maio

General Data

Maio is the smallest of Cabo Verde flat islands just in front of the island of Santiago. 

Former port of export of the salt that was produced here until the 20th century and that now is revamping 
again managed by a women cooperative, including a salt health offer.  

Its numerous beaches of golden sand and almost not frequented is a small paradise still to be discovered. 

Very connected to the sea, offers also a great environment to water sports and fishing. 

Just in front of Santiago, may also be considered a complementary destination to that island.

Has several ZDTI (areas for specific tourism development investment) with a total of circa 1000 ha of land     
available.

Population: 7,034
Area: 269 km²
Max. Length: 24,100 m
Roads: 48 km
Max. Elevation: 436 m
Domestic Airport
Municipalities: Maio

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 4,8 days

8.081
81

1.669

33

Tourism  Products

Opportunities

Beach
Resorts
Marinas
Cruise
Water sports: surfing, windsurfing, kitesurfing, diving, fishing
Residential
Health (salt baths)

  Beach resorts: there are many attractive spots all around the island 
with dedicated beaches of golden sand.
   Luxury resorts that could be linked with marinas and nautical sports.
   Marinas for sailing boats and yachts.
    

    Tourist animation equipment and other tourist support services.
    Fish conservation, transformation and distribution.
   Aggregation, conservation, transformation and distribution of           
agriculture products and livestock (fruits, vegetables, cheese), 
both for internal and international markets.
  Water and waste management, sustainable energy production and 
other related public services. 

Small and medium hotels and similar to profit from a short  stay       
Tourism with origin from the Santiago island.
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Santo Antão

São Vicente

Santa Luzia

São Nicolau

Sal

Boa Vista

Maio

Santiago
Fogo

Brava

Brava 

Brava is the smallest and one of the greenest islands in the entire archipelago. 

Is an island full of charms to discover, colors and aromas, where the deep valleys contrast with the highest 
peaks. 

With a winding coastline and charming bays with colorful boats, has markedly colonial characteristics. 

Is a small paradise with a great potential for ecotourism. 

Brava is connected by sea transportation with the island of Fogo, being an excellent touristic complement.

Population: 5,638
Area: 64 km²
Max. Length: 10,500 m
Roads: 29 km
Max. Elevation: 976 m
No Airport
Municipalities: Brava

# tourists:
Tourism Data (2017)

# rooms:
# nights:
Average stay: 5,2 days

8.179
88

1.583

General Data
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Tourism  Products

Opportunities

Nature
Health
Culture

   Small and medium hotels and similar in the cities and in the            
interior of the island: rural, agro, eco-friendly, health related.

  Small and medium hotels and similar to profit from a short stay 
tourism with origin from the Fogo island.

 Aggregation, conservation, transformation and distribution of 
agriculture products and livestock (fruits, vegetables, cheese).
  Inter-islands transportation.

  Water management and sustainable energy production and other 
related public services.


